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Discussion on Investment Promotion Project of ET-277 Shopping Mall in Taichung
Shueinan Economic and Trade Park
Abstract

ET-277 is a comprehensive shopping mall. The planning, design, construction, investment and
operation of this project intends to introduce super restaurants, steak houses, cafes, open-air bars and
special brand merchandise stores. On the Economic and Trade Road in the Shueinan Economic and
Trade Park, Taichung, the site conditions are unique, and business opportunities are increasing day by
day. It is bound to be a battleground for large businesses. Well-known department stores and commercial
institutions are waiting for opportunities and spare no effort to occupy a place.

There are four important aspects of the business proposal (1)Conception of the business proposal:
a building with characteristics, value, permanence and friendliness will be constructed through the
process of investment promotion to construct a shopping mall with a special style. (2) The principle of
the business proposal: it lies in the five levels of clarification and feasibility, cost control, profitability,
uniqueness, and duplication. (3) The characterization of the business proposal: the building is a basement
and three floors above ground, with the front yard and atrium planning Use, provide multi-functional
use. Planning a leisure landscape area for stores, catering, coffee, open-air bars, and terraces on the fourth

floor. (4) Quantitative plan: It is a medium-sized shopping mall. The development of this period is about
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1226 square meters, and the construction area is 2650 square meters. The front and rear buildings are

configured. The front yard is 14 meters, the atrium is 16 meters, and the backyard is 3 meters. Each floor

has sky corridors. Road, with a friendly environment design, a unit of about 210 to 350 square meters,

can be divided and merged for use in stores/catering/coffee/bar.

Keywords: Shueinan Economic and Trade Park, shopping mall investment/operation, ET-277, special
restaurant, high-end cuisine
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